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Why are Corporations Working for Social Innovation?
-Creating social value through collaboration across sectors -
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Organised by the British Council and ETIC.
with support from the Nippon Foundation, Fujitsu Laboratories Ltd.,
the International University of Japan, the Centre for Global Communications (GLOCOM)
Sompo Japan Insurance Inc. and Unilever Japan Holdings K.K
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#5212 DLVT Photo/Video shooting
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Today we are having camera crews with us for photo and video shooting. These photos and videos will be
uploaded to the web site, Facebook page and Twitter. If you prefer not to be taken/used your photo/video, please
do let the staff know.
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Amanda Feldman, Engagement Manager, Volans
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Seikei Itoh, Head of Communications, Unilever Japan Holdings K.K

1988 F 4 B. =R ) —/\ BV(HE)ICA#, REAHADOHMZERT, 1992 FTSURIRDr—IZFEL. /13—
FILTT T R— LT TISURDR— T4 2B, 1999 EIZIFATEBATISICEAL., EEHTHIETD No.1
TS5URELTz, £ 2000 FIZIEI—HTTAVT IR —ATHTTIZHEL. T IEATHT7HIBIZLER, Vv T—&
VT4 aF—mHiGTORED L7 No.l BRICHEBMLz, TR, )—23aFWI—4FT400 I+ y—EL T, Bt

VD BHILERT IR AXE Db LIFE)—KLT=, 2006 F(Z(X, 32 =4 —2 3 8 ALIE—IZFE, LIE&E. TL
UTURKCEO DEDHRR/N—rF—,L T, ELBRE LUV Y RTFETAAORYMAEHIE, RAARAKRELZ(E
EREHIFCOREXIE-BEIIEIFLTEL TS, 2012 FLYHRE,
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Hiroyasu Adam Ichikawa, Senior Deputy Manager, Corporate Social Responsibility Office, Sompo
Japan Insurance Inc.
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https://www.facebook.com/FuturesSocialInnovation

We currently face global social and environmental challenges that demand collaborative responses. As a result,
there is a growing need to build strong relationships and meaningful dialogue across corporate, civil and
government sectors to promote social innovation to meet these challenges.

For corporations, engagement with civil sector representatives, such as social enterprises and community groups
who have expertise and extensive networks on particular social issues, offers opportunities for the development
of more effective products, services, technologies, processes or ideas. The inclusion of social issues and social
innovation in the long-term vision and business strategy of corporations is essential for the sustainable and
prosperous future of corporations.

The Forum- Why are Corporations Working for Social Innovation?- follows on from a study tour of Japanese
representatives to the UK in February 2012 organised by the British Council, Entrepreneurial Training For
Innovative Communities (ETIC) and Volans which looked at latest thinking on social innovation in the UK, and
shared examples of multi-stakeholder approaches for creating social innovation.

Through this Forum, with representatives attending from corporations, civil, public and academic sectors, we
bring this discussion on social innovation back to Japan, and through the presentations and workshop sessions
offer you a platform to consider how social innovation approaches can contribute to the design of better futures
for us all.

| Programme

Part 1 Presentation Session

13:00-13:10 Opening remarks from organisers

13:10-13:30 Keynote speech: [The Future of Social Innovation])
<Speaker>Amanda Feldman, Engagement Manager, Volans
Using an intergenerational lens, Amanda Feldman will discuss the evolution of social
responsibility in the private sector, and the need for innovative approaches in the challenging
years ahead. What is social innovation, and how can companies embed it in order to build a
future fit for this generation and those to come?

13:30-15:00 Panel discussion

[Working across Sectors for Social Innovation — the Evolving Role of Business]
<Moderator> Mr. Haruo Miyagi, Executive Director, ETIC.

<Panellists> Ms. Amanda Feldman, Engagement Manager, Volans

Mr. Seikei Itoh, Head of Communications, Unilever Japan Holdings K.K

Mr. Hiroyasu Adam Ichikawa, Senior Deputy Manager, Corporate Social Responsibility Office,
Sompo Japan Insurance Inc.

Part 2 Workshop Sessions:

15:15-18:00 [Workshop session 1]Futures — Inspiring Social Innovation
Social Innovation x Successful Aging
Using future centre methodology and tools, participants will have an opportunity, while interacting
with different sector representatives, to discuss and engage in future thinking on the theme of
“successful aging”
% Futures represents a new platform for social innovation, bringing together representatives
from corporate, civil, public and academic sectors to facilitate innovative thinking and solutions
for tackling social issues through dialogue and collaboration across sectors.
Session organised by the British Council, Fujitsu Laboratories, International University of
Japan, GLOCOM

[Workshop session 2] Considering Japan’s Future from the Disaster Area- Challenges of
Creating a Citizen-centred Community

The Great East Japan Earthquake has highlighted various social issues previously hidden. This
workshop aims to deepen the shared knowledge of corporations and entrepreneurs for creating
independent communities. Mr. Yuichi Tomohiro will speak about his organisation Tsumugiya,
which is responsible for various projects to create income and communication opportunities in the
disaster area including OCICA, which produces handmade goods by fishermans’ wives who live
in Oshika in Miyagi prefecture.

Session organised by the ETIC

[Workshop session 3] Social Innovation x Sharing Experiences from Society

This workshop through a dialogue approach provides an opportunity to deepen awareness of the
importance of social innovation for society, and to understand how to promote social innovation
through action.

Session organised by the Nippon Foundation

% English — Japanese interpretation is available for the keynote speech and panel discussion.
2% All the workshop sessions will be delivered only in Japanese



