
AP - ‘Great Adventure people’

ow the youth and students in the UK spend 
eir GAP year



WHAT IS A GAP YEAR?

A gap year is an expression associated with 
taking time out to travel between life stages. It is 
also known as sabbatical, time off and time out, 
referring to a period of time (not necessarily 12 
months) in which students disengage from 
curricular education and undertake non curricular 
activities, such as travel or work.

Source - Wikipedia



How Many Young People in the UK take a GAP Year?

•Approximately 35,000 young people defer entry to University in the
UK each year and that has been on a steady increase.  

•Many young people do not bother to defer at all, they apply to 
university whilst they are on their gap year. 

•The increase in UK tuition fees in 2012 is also likely to push up the
number who go on a GAP year, potentially never go to university at
all. 

•There are also thousands who take a gap year before going into 
work (either after or instead of university).

•Estimate that 230,000 UK young people take a GAP year at a 
cost of £3,000 - £4,000 each.
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Travel organisers – online and offline
Longer term career aspirations
• Impression on Universities
• Impression on Employers
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Impression on Universities

•Looked upon favourably by Universities

•‘Gappers’ often more motivated and more
mature when they return

•Some volunteering projects attract UCAS 
points
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Impression on Employers

Employers look favourably on ‘Gappers’

•‘Gappers’ can be more self reliant.

•Employers see the benefit in soft skills  

•Structured activities and advance planning 
are important

• Work placement
• Volunteering
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Continents Visited by UK GAP Year 
Students
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Visits by Country
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Most popular Gap Year Elements

-Round the World flights

-Group touring (often booked as individuals)
- Asia, Latin America, Africa, Europe

-InterRail

-Working overseas – Working Holiday Visas, TEFL, 
starter packs in Australia

-Volunteering



STA Travel Offering

•Exclusive air product for young people

•Touring and accommodation targeted at the 
gap year traveller

•Partner with specialist organisations to offer 
both volunteering programmes as well as 
helping with working overseas
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Summary of UK Gap Year Market

er 230,000 participants and likely to grow
cial media and the web a key factor in the 
nning process
t…face to face bookings still dominate 
stralasia and Asia are the key destinations 
cluding Europe)
ucture to a Gap Year seen as being 
easingly important for future prospects
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GAP Year Market to the UK

ndon is the number one GAP year destination city

stralian/New Zealand Working Holiday market 
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Visitors to the UK aged
16-24 by Country of Origin



Key Cities visited

London
• City tours, theatre
• Day trips to Bath, Windsor, Stonehenge

Edinburgh

Dublin



UK Large Group Touring

ost popular tour covering the whole country (18 day 
r covering everything from London to Scotland and 
orporating Ireland)

so popular 3-7 day tours covering regions

ales
ornwall
cotland
cottish Islands



UK Summary

Strong inbound GAP year market

Cities/historic sites are the key attraction

Working Holidays remain popular for 
Australian and New Zealand nationals




